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Deaths from diabetes in Mexico

The human drama

2000 2002 2004 2006 2008 2010 2012 2014 2015*%

Ministry of Health of Mexico, Mortality Database.

*Most recent data on deaths from diabetes
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Total costs of obesity in Mexico

(in millions of pesos)
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Gutiérrez C. et al. (2012) in Obesidad en México:
Recomendaciones para una politica de Estado, (Chapter 11, 279-288).
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SSB consumption in Mexico
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Calculation by Dr. Kelly Brownell, based on data from Datamonitor 2009,
Euromonitor 2009, and Andreyeva et al 2011.
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Primary source of added sugars

70% of added

sugars in the Mexican
diet come from SSBs

Sanchez-Pimienta et al. J. Nutr. (In press)

The Mexican Soda Tax: How to Win a Campaign




Ultraprocessed food & beverage
sales in Latin America
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Ultraprocessed food & beverage
sales and mean BMI
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Changes in Mexican consumption

(1984-1998)
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The strategy to advocate
for a soda tax in Mexico




EL PODER DEL CONSUMIDOR

Create and raise a strong, collective voice

alianza por la salud alimentaria
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NUTRIR ES PREVENIR México

o.

EL BARZON

COALICION DE ORGANIZACIONES
MEXICANAS POR EL DERECHO AL AGUA GE A
COMDA e 70
mbientales A.C.
: SIN MAIZ NO HAY PAIS

LIMENTOS CAMPESINOS PARA MEXICO
iEL HAMBRE NO ESPERA!
ALCONSUMIDOR
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e Jancia en México
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Red por los Derechos de la Inf:
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Complementary partners advocating
for policy change

Civil
society

Public opinion -
Political pressure

Academia Lobbying

Engagement with
Congress & key
stakeholders

Evidence
generation and
analysis
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Three essential campaign steps

2. ldentify
the

1. Expose
the human

3. Present

solutions

drama culprits

People see: People see: People see:
THE VICTIM THE ENEMY A SOLUTION
People feel: People feel: People feel:

INTERESTED ANGRY ENGAGED
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Campaigning in public spaces

“First Came Obesity, Then Diabetes” mass media campaign

1. Human drama
ﬁ}“i‘v

TN v "
ey | Vo ‘ Fue la obesidad,

5 : Fue la obesidad,
después la diabetes... ue la obesida

después la diabetes...

¢, Cuanto contribuyo
la publicidad de
refrescos?

¢ Cuanto contribuyo
que se ocultara el riesgo
de los refrescos?

: EXIJAMOS QUE LOS
EXIJAMOS SU REGULACION

informate y sumate: aliq‘ngg

e P v
por la salud ! informate y simate:
www.actuaporlasalud.org  alimentaria f www.actuaporlasalud.org & @ L 4

Campaign in Mexico City
November 2012 to February 2013
Subway, billboards and social media
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Public demonstrations

“500,000 deaths during the past administration” media stunt

1. Human drama
2. Culprits

SECRETARIA DE SALUD

AL SERVICIO DE LA COMIDA CHATARR

Aprovechanla fecha para : , NN ' 500,000 MUERTOS
protestar contra diabetes ke ¢ POR DIABETES

na Asimismo, criticaron la fal chatarzay refresce: 500 mi

altganm e sen

focersl para fronar | Algandro Calvill, director ) >
En la entrada principal del el consumo de productos  de esta onganizacion civil, cx 4 ' ()07_')() ‘ 9)
edificio kms««w.mc%u “chatarra™ plict que la utilizacion de re- 3/ e / - i L
frescos e e

Poder 0 y comida chat &
o6 una ofrenda de muerios sl ofrends de Dis de Muer dequesonunodelosproduc-  1ma que provocan dia »,
Pararecordar almediomilin 105, €0n flores 0 Cempast stre mu )

chil, veladoras, qmmmmanuyw o o ‘n
por diabete: a2 1a - me, pero o que ks destacd a enfermedades co- Salud no ha
;}-ﬂw uﬂntdnxrmo s falsas tumbas mnhahb:t‘

o Secret : g -
1ytey r ¢ 00N W b- p

Felipe Calderén, n 08 del Ac — ’ ﬁ Al A

Los activistas afirmaron  nidas por refrescos. ﬂ\mFm \l’l!ﬂlillu das y allmentos. 5

) n  ablecs el / o £ <4
$70 Gutimer I velockind (. sectaciinepas Hcaon > gl poltices pibiices A programs (ol 4 . - 2y
ir los oy .

chatarra y . »

sumentan s casos de  mcjeres vestidas e negro  caxdas & pesarde o s )

ha convertido en una epide-  Ia leyenda: “La Secretaria de  dad y o sobrepeso.
mis en Nuestro pais. w_im&-mﬂ- mkqu'd(mnm) ques ' plo

Event in front of the
Ministry of Health in Mexico City, 2012
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Campaigning in public spaces

“12 Spoonfuls of Sugar” mass media campaign

2. Culprits

éLes darias 12 cucharadas de azticar?

¢POR QUE
DA

| &
[\ e co-rrrtlaerias
\I‘—
T Gl cucharadas e
- azucar?
o e Tcumarsde | INFORMATE: Www.act| \L
- ¢ Por qug
T - N
N tomas refresco?
e
Campaign in Mexico City - T avactuaporasaludorg 55 m

May to August 2013

Subway, billboards, buses, radio and social media
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Campaigning in public spaces
“For a Healthier Mexico” mass media campaign
“With the soda tax drinking fountains in schools and public spaces”

3. Solutions - : Con el impuesto
| al refresco:
Bebederos de
agua en escuelas
y espacios

’ . EL
) p u b | ICOS REFRESCO
> 4w ES DULCE,
LA DIABETES

aha'r;za
www.actuaporlasalud.org S, @ ¥

Campaign in Mexico City
September to October 2013
Subway, buses, billboards, paid TV, radio, magazines and social media
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5010 15 cALORiAS
POR CUCHARADA

The industry playbook

* Pressure on media companies to close airways and
advertising to the Alliance: 3 TV stations, 1 radio station and
2 publishing houses

JUEGA MAS_
POR MUCHOS ANOS.

* Messages: “No to the Bloomberg tax,” “We’ll all pay,” “Get
active” and no health merit to tax

» Media strategy: Press conferences, OpEds and paid ads in
national dailies

. ESTA TIENDA
Y SUS CLIENTES

* Industry campaigns: Soda industry and sugar cane

omo

producers

* Engagement of local store owners and sugar cane p A OTRO
producers . AL REFRESCO
 Creation of “consumer associations” with campaigns

comosi
fueran firmados por los dueios y sus dlentes.
Propletarios dijeron a Reporte Indigo que

against the soda tax e

manifestarse en contra de ka medida, incluida

» Heavy industry lobby in Congress
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esponses to the soda industry

L o 84

o macomas 17

EL IMPUESTO AL
REFRESCO VIENE DE

LOS EXPERTOS
ES POR LA SALUD

Lapr de unimp alos prod cuyo representa un
dafo a la ulud es una de las principales Mrramrcnhs recomendadas
para s de obesidad y por los principales
or internacionales y y ha sido prumovido por

organizaciones de la sociedad civil en México desde hace mas de 6 afios.
Por ello el impuesto al refresco:

Es de In Orgasizacidn Mundial de Io Salud/Organizacién Panamericana de la Solud
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A EIran Qas debe Lae e 3 FA00S 30 PEr CHIND FOrE 1erner ITERCH 80 La sbeidad § tus snlerTadades
cardesascalares”. Doclariiin pbica. 10 etabee 2003l

Es de La Orgunizacién para ta Coaparaciéa y ol Desarrollo Econdmice

Los estudion de Le OCDE ingican que on Micce ecesite ehaplar N""” abes con Dase e s colbdad

G 150 simernias pars casiratar tos biise fcdcas de sbeskisd ¥ D 2. Mojoras pulticas
1

Pora us Gesire wluyerte Sepien|
Es del Relator de Naciones Unidas por ol Derecho a la Alimentacidn

TSe meseshan mds medidas esiuonrdies Debide & L presidn de L Ineusiia aqrealiventark,

reprassntads par Conreéaica, sigusse n.u-nn. irepartmyies para lefiur m ol camportarmisnto de (se

Es de La Secretaria de Salud
L3 it de 1 Secretania de Salud ISFAL Mercades Jean, o pind qus Ls 3pratacisn e on o pumsso a Les
refresces serla posities, puss lon programas de combate @ ls obesided v ls
o K8, 9 sctuben Juncd

“En Migce el sistena tribsarie e legersl,
Irnplerrmeviarie o $ad0 ol paa. Un impcesto
Pasde redach La prmvaieacis de chesided

D L L e e

| redreses n Minice, INSP.

Es de La Academia Mexicana de Medicina

Se debe imputsar wna politica e salud €irigide & prevens Lo shesited mediente pollicas
Irciuyends Los inssrumastes Secales. Conaidarar s Impussiz a 2 y Sebi¢as aruca)

0% EONEE S0 CHISUTIS, LOVIINED 6 CURND GUE 3 JACTAn Biresedar 0o 27% de b erergiy

y #dulion y que ve scbrepe. 3bwaldar, dub

satermadaden”. |Dbeciiat o0 Nds ke orendackanes s wra peliics de Busada

Basta de la guerra sucia de las refresqueras.

Discutamos con base cientifica y siguiendo las recomendaciones de los

organismos nacionales e internacionales.

Por un México mas sano

o /[
.

alianza por la salud alimentaria

www.actuaporiasaiud.og

“The soda tax comes from
the experts: It’s for health”

“lIOTF supports the soda
tax”

International Obesity TaskForce'

Respalda el impuesto
a bebidas azucaradas en México

Felicitamos y apoyames al preskieme Enrique Pefia Micto per presentar [ propuesta de establecer un

impuests a b bebidas saucaradas con el fin de enfrentar la epidemia de obesidad y disbetes sn Méxice,

Recomel s guE eile impuEso s mamence de 1 pese el litre (equivalente o un 1% del precin) a2

pasas par liro (squivalents 3 3T% del precis) i comaderaciin de que un incremenie de J0% sard
MUCHD Mads eMEClve p2rs MEOUCr & CONSUTS 02 bebidas JZucrams.

0 necion stes han de rato que Lin medides par

obesidad detan sar irmegrales, por o cusl recoemanda mos qud b reCunos oboanidos oo el impu

destinen a inreducir bebedenas de agua en wosSas las escuelas y espacios pobloos. Los mexicanos deban

ierer accese universal 3 agua potzble sequro, empezando oon Las v los nifios en ks escuslas. También

e debe destinar recursos del impuesio & otree medides de preve n de la obewdad v I diabetes, asi
oorie i abendidn de les danos que estas epidemim Jereran

Consideramos fundamental que el impuesto & las bebidas anucaradas forme parte de una estrategia
s ampla que fambién comprenda les 3igeeenies medidae: polibcas ejecutables y exigioles en tomo a
wics y bebidis wwludables en lag e ifice mprendsn Buengs hibite
alimentacion; ol disaralls de stigustades @n alimentos y belbdes qob pammitan @ Lo consumidions
reallzar ebecciones bien informadas v sludab les; y regulacionss para la proteccion efectiva a los nifos
de |o publicidad 4= simentos y betdos no saludables Sgulendo s recomendaciones |'r1f1.r.pun=l.r:s
¥ de experios nacionsles, & importame que = politices =2 extablezcan sin cenflicte de nte
parmiculans e sin La tervenciin e LA emreias gue s gk | weria b L betridas axucanad las
¥ G 58 Nl DPUSSID PHNMENENDHTINGE & e5las paliticas

Bientamente,

Co-Prasidantes Sl Imemational Obasity Taskiorse

Boyd Sainbuen, HEChE M0 FRACF Shielk] K. Kusanylia, i, Mod
Prafiesar on Bumiciéa Foblackanal y Saled Blobal Vios Rerine d= Pre megitn e s Yaled p Prevere e
Uity ol il How Boalarsd e Entermadades

Cor Dincrind dhed Cantn e Colobaracibn 0M 5 Prodess g Epidemiol
i b Pt o L Db Futmltad &b Mecicina di L Lnivimiity of
Dwakir ey, Mrlboures, Auatasln Philicks lpkia kru.mu.[[u..

]

“El imernational Obesity Taskferce (NITF) e5 un oot de estudos y analisis ge pollices poblicas indepengiente integraky
BT experins intemecinales, gue realin incidenc en ama a medidas y pedRicas de prevencién y atencion @ b ohesidad E1
WTF s el irestruments de refle ¥ oonetnecon de miopueste de mlitices piblice Bassdas en evidencia centfics de la
Bsotiaridn imemacional pa o Eaudio de idad (VAST). La Asociacidn Incermacional perael Estudio e 13 Chesidad &5
NG SN Racin na Lucratia de |skenés pablico gue arbioila a 30 asocaciones nacienales y reg ona les confamacas pos mis
de 30000 mienbied profsionales di orparastones denbifces, médice v o iweiligacidn B us pamagued de 55
amciaciones sacionabes Se combane o L sbesidad en 55 pabses, Durame L dRima Sirada, 1450 s e esableck o coma una
arpEnzanon dirdmica y peefedional oue sine comg =l cepim neusligion para gobiemas, profesionales v los medics de
COTUARECS IMefEsades en Lo isformacion s sotealizade en s & by prevalencia de et epidamia v lid Feasoe de
irvesdigaciin clentifca en minna L encin y mnirol de Laobesidad
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Responses to the soda industry

La epidemia de obesidad

500,000 muertes por diabetes

enlos iimos 6 aros la transmiten los cabilderos
Llegd el momento de las refresqueras
de cambiar " : :
N Soda mc!ustry Iobbylsts
ol transmit the obesity
Bebederos ; T
& S epidemic
Senadores,
tienen (a palabra.
/ = :
“It’s time for a change...

Senadora, Senador: ;Ya se dejo picar?

Senators, you have the _ ,
Proteja nuestra salud con el impuesto

floor” a las bebidas azucaradas.
Vote por 2 pesos por litro

e

En el sexenio 2006 - 2012, murieron 500,000
personas por diabetes. ;Cuando vamos a actuar?

"

alianza por la salud alimentaria
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The debate attracted international media

THE WALL STREET

. v sace | Tosavs e VasTase AR | U
'THE WALL STREET JOURNAL = {rew o S JOURNAL ——r— Ameri
y 2 3 mericas =
US national newspaper s s [ e s o | o | oo | o s

e S Daily circulation:2,378,827 THE NEW YORK TIMES -

2z in Det

-8 mee QO]

US national newspaper
Another soda tax squabble Daily circulation:1,865,318

TrEAvERCAS

unk Ft;od Tax Is Approved

Mexico: Junk food tax PO

Congress on Thursday approved new taxes on sugary

H drinks and junk food. Lawmakers approved a tax of one peso
IS ap p rove per liter, or about § cents, on soft drinks and an 8 percent

xico’s

PO How

sales tax on high-calorie foods, including potato chips,
1 i sweots " N #a Nieto is o1
ot How e sweets and cereal. President Enrique Peha Nieto is expected
Waslemt  C to sign the taxes into law in January. The soft drink and
food industries lobbied heavily to defeat the plan, but
5 Opision: Ridca

VEieraad lawmakers said it was necessary te reduce rising rates of
-

obesity and diabetes, as well as to raise revenue. Almost 70
[B|B[C] News Sport Weather Capital Culture /Shop TV Radio WMbrd percent of Mericans are overweight, and about a third are
cbese, according to the World Health Organization, The

N EWS foundation of New York City’s mayor, Michael R.

HEALTH [§ G N,
Home UK Africa Asia Europe Latin America Mid-East US&Canada Business JUEEIN Sci/Environment Tech Entertainment Video called soda tax. The taxes were among several revenue-raising measures
approved by lawmakers, including higher taxes on the wealthy and the
elimination of some breaks for industrial plants on the border with the United
States, known as maquiladoras.

Connect
With Us on

14OST EMALED RECOMMENDED FOR YOU

Mexican wrestlers Mexican dog owners  Village gets mobies
combat obesity protest petfood tax for first time

14 August 2012

013 13 0

i ?:«E.Sffpwaifmm Most watched

Would a tax on sugary drinks
make Mexico healthier?

BBC WORLD

Europe’s highest 800ft fall climber ‘lucky  Crossing the scariest .
dated a1 0303 BET suspension bridge to be alive bridge in the US W kI d f 192
26 October 2013 Lastupdated at 0:03 BS s S s S acdain i ee y audlience o

A controversial tax on soft drinks is currently being debated in Mexico's crge
million

But can atax really recuce the nation's waistlines?

Over a third of Mexican adults are overwseight, putting them way up the

global league tables for obese nations Friend hitchhikes on

Popemobile
9 Janusry 2014

R Would a tax on sugary drinks

A possible cause is found in anothe- of Mexico's dubious honours - being 4 hou ago

the worlds biggest consumer of soft drinks.

Now the government is proposing a controversia new step: atax of eight Show More make MeXICO healthler?

US cents on every ltre of sugary drnk

Juan Carbs Perez Salezar reports fom Mexico Ciy. Top stories

Share this story ::-
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Industry resistance to regulation

Public policy risk matrix & lobby focus

@
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EU restictio “health taxes" e
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@ EU ban of BPA for HESS foocs ' of plastics packaging EgR schemes ¥ 5
=

No or delayed
Allulose approval

Discriminatory nutrient @
profiles for claims
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policy

. . Discriminatory nutrition
@ F'ain packaging for @ fabelling schemes
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Likelihood to materialize

C & 2
Classified - Intermal use W% E Ul’Ope

EL PODER DEL CONSUMIDOR The Mexican Soda Tax: How to Win a Campaign




The Mexican SSB tax timeline

por la salud

ALLIANCE

B@RN INDUSTRY PO PRINT AD BATTLE -
. CAMPAIGNS CAMPAIGNS IN THE PRESS
: e 1 E @ u
: o % ] = Tomes iioete? ] ;
E “FIRST CAME OBESITY, THEN “12 SPOONFULS OF “A HEALTHIER MEXICEMGARY DRINKS” ”VT/A%—I-ER IS
DIABETES” SUGAR” | LIFE”

B

' w1 ¢ E Y 5 ! — ’
= CONGRESS IN = ¢ .
= SESSION - **.,  CONGRESS IN SESSION : : CONGRESS IN SESSION
. SSB TAX BILL KEY DIALOGUE WITH 1 \ ; ) 1
COLLECT INTRODUCED IN SENATE MINISTRY OF FINANCE | |
SIGNATORIE — “TABLED” TIL FISCAL I INTENSE |
STO SSB REFORM ~ LOBBYING 1
PENA NIETO I
TAXBILL z ANNOUNCED SODA TAX SSB TAX PASSED
NEW PRESIDENT TOOK ACADEMIA LAUNCHED IN FISCAL REFORM
OFFICE POLICY RECOM’S

EL PODER DEL CONSUMIDOR The Mexican Soda Tax: How to Win a Campaign




The tax Is working

Post-tax reduction in purchases

Euromonitor Data (article in press)

Per capita consumption (liters)
- 2011-201
© 139,9 1394
= 140 1385
ol ~
O
< 135 132,9
S
Q 130
5
2 Pre-tax Slope s | | |
> 2012 2013 2014 2015
Q
%))
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>
=2
(eT0]
@]
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Post-tax Slope

1234567891011121314151617 1819202122 23 24252627 282930 3132 3334 35 36 Colchero et al. BMJ (2015)

2012 2013 2014
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The battle continues

*October 2015. Deputies tried to reduce the
soda tax from 10% to 5% for beverages with
5 grams of sugar per 100 mililiters or less
(An industry proposal).

*After a two week battle, Senators mantained
the soda tax at 10%.

Demostration in front the Congress against
the new epidemic: Big Soda mosquito
lobbyist.
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Three actors targeted by Pegasus espionage

Academia Civil society Lobbylng
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The need for comprehensive policy

Exemplary front of pack warning labels

CHILE

“Excess in sugar/calories/
saturated fats/sodium”

,"7 77\'\ —\ / —7
[ ( /
- (BJOB
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MEDIO en GRASA @ en SAL no contiena GRASA
(BAJ(E ( BAJ(B no contiene AZUCAR
R } \ b ), \ y.
~ > NS A

VAL | I l
vecued A

ECUADOR

“Traffic light” label
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Our children’s
health IS not
negotiable
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Thank you!

El Poder del Consumidor
www.elpoderdelconsumidor.org
Facebook: /elpoderdelc
Twitter: @elpoderdelc




