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Dissemination Tools   

WP2 Objective  

The general objective of EU -JAMRAI Work Package 2 (WP2) was to ensure the 

visibility of the JA and the dissemination of the project deliverables, progress and 

results among the targeted groups.  

 

 

Dissemination Tools  

Dissemination Plan  

To guide all the work that would be carried out  by WP2, a Dissemination plan was 

developed at the beginning of the project .  EU-JAMRAI target audiences and the 

channels to reach them were identified to ensure the necessary visibility  of the 

project . 
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Visual Identity  

At the beginning of the project, a corporate image was developed to ensure that 

all  material s of the joint action  were aligned with  a homogeneous and recognizable 

image, providing the foundations of  EU-JAMRAI unique identity . 

Å Logo in 3 different  formats (prim ary, round and square) 

Å Claim òEurope fostering synergies to keep antibiotics workingó 

Å Brand toolkit  

Å Templates 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

[ŜǘǘŜǊ tƻǿŜǊ tƻƛƴǘ 

European Ant ibiot ic Awareness Day

Europe together keeping ant ibiot ics working!

EU-JAMRAI_Workshops_Agenda_Vienna.Aust ria_FV_20181107-08  1 

 

 

 

 
 

www.eu-j amrai.eu 

 

Agenda 

Workshops (session 1) 
 

Meet ing Date 7-11-2018  Start  Time 12:30  End Time 20:00 

 

Locat ion Federal Minist ry of Labour, Social Affairs, Health 
and Consumer Protect ion, Festsaal 

Radetzkyst raÇe 2, 1030 Vienna. Aust ria 

 

 

Organisers Inserm, France, VWS. The Netherlands & GºG- BMASGK, Austria 

 

Time Agenda Topic /  Presenter 

12:30 ð 13:30 Regist rat ion & Welcome cof f ee 

13:00 -18:00 Workshop of WP7   

13:30 ï 17:00 Workshop of WP5 

18:00 -20:00 Workshop of WP9 

20:00 Cockt ai l  dinner   

 

  

aŜŜǘƛƴƎǎΩ ƻǊƎŀƴƛȊŀǘƛƻƴ όŀƎŜƴŘŀΣ ǇŀǊǘƛŎƛǇŀƴǘǎ ƭƛǎǘ ŀƴŘ ƳƛƴǳǘŜǎύ 

wŜǇƻǊǘ 
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Promotional materials  

The communication team developed a series of materials and promoted their use in 

several events. 

Å Leaflet : 10.000 copies were printed and used, not only in EU -JAMRAI events, 

but also in events  in which our partners  participated on beha lf of the 

project . 

Å Roll-ups/Bookmark  

Å Folder 

Å 10 promotional posters 

 

 

 

 

 

 

 

 

 

 

 

Web banner  

Linked to EU-JAMRAI website, the main objective of the web banner was to give  

visibility to the Joint Action and to attract  traffic to the website  by placing it on 

our partner  and stakeholder's web pages. 

 

Almost 80% of partners have placed it in their organizationõs websites. 
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Newsletters  

Quarterly newsletters and special issues were sent 

throughout the project to inform partners and 

stakeholders about the latest news . 

 

 

Website  

The website, launched in February 2018, has been the main tool to gather all the  

information generated by EU-JAMRAI stating its mission, publicizing each progress, 

the activities carried out  and the main news and events during the life  of the 

project . 

 

 

 

 

 

 

 

 

 

Social media channels  

Social media profiles were created on Twit ter , 

Facebook, Instagram, Flickr and YouTube at the 

beginning of the project.  

These platforms were chosen to broadcast a wide 

spectrum of messages to different target 

audiences on each of the different networks.  
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Layman Report  

 

 

At the end of the project, a Layma n report shall be 

written with the information received from all the WPs. 

It is  a comprehensive information brochure targete d at 

a non-specialized audience, and serves to inform 

decision makers and non-technical parties of the project 

objectives and result s with a full overview of the main 

outcomes. 
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Measuring our impact - Visibility & Outreach  in numbers  

Website  

Audience overvi ew 

Throughout the project, the website has been visited by more than 42.000 users.  

 

 

 

The highest peak was reached during the social media promotions organized to 

promote the Antibiotic Resistance Symbol Contest. 

The website got more than 21,000 visits from new users during the whole contest 

period (November 2019-March 2020), observing a remarkable increase during the 

month in which social media promotions were conducted. Half of the visits  (11,000) 

took place during the month of March.  

https://eu-jamrai.eu/symbol-contest/
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Looking in more depth at what happened during the month of March, the number 

of visits to the website was doubled unveil ing the project  to a new audience of 

nearly 10,000 people because 85% of the visits were from new users.  
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Google analytics reveal that more than 60% of this traffic was produced thanks to 

the interest in  the contest.  

 

 

Results section  

The results section of the project has a special role since it collects , in a very 

visual way, all the work carried out by EU-JAMRAI.  

This section is organized in eight  areas that define the main objectives of the Joint 

Action plus a section for evaluation and sustainability : 

¶ Strengthening national response 

¶ Increasing prudent use of antibiotics  

¶ Improving surveillance  

¶ Testing programs to prevent HCAIs 

¶ Prioritizing and implementing research & innovat ion 

¶ Raising awareness on AMR 

¶ Visibility, media & publications  

¶ Promoting good practices 

¶ Evaluation & Sustainability  

https://eu-jamrai.eu/results/
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Each objective is then subdivided in different working areas:  

 

https://eu-jamrai.eu/results/



















































